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http://www.eamesoffice.com/the-work/powers-of-ten/



'3

m nTi
~ r‘rmucs
















10 million meters




—y - - -

$1838W UOIJIW UOIjIW QL



s1eeA 161 000'00L



10 million meters






















suoIw O0L






"ol

swosnsbug L0000




THE DHL CHECKBOX
¢ THE BENT LAMP










Deutsch : Contact | Fontsize -A A A+

DHL postage calculator

Parcel-Shipment  Express-Shipment

Country: = Australia H

Weight | uproSkg 3

SIZE5 | | sW4H = 90 cm (No side > 6 3

vincluding liabilityof 2
up 1o EUR 500 and
Track & Trace

DHL ONLINE FRANKING.

FASTER. EASIER. LOWER COST.

= - o Product recommendation:
ottt o DHL PAKET Internasional 2
» Product details
Track your shipment Retall-Prica: 42,00 EUR
Shipment number(s) Online- 40,00 EUR
Price:
= Optionale Services
Pick-up from EUR 3,00 (plus ?
Online-Price)
O Reference
> He]p
» Advanced search Search now
DHL Paket App
DHL near you - Shipment tracking and many more
‘| s services on your iPhone and Android
Enter your posicode and/or city: B smanphone
|Posicode | |City > Download now
What are you looking for?

DHL recipient service

3 e —_— - Whether it be a Packstation or delivery
| 1. . £ d i0 a preferred neighbour - get full
- =2 Bavinhility wit " lant &
- | AT lexibility with DHL recipient service

. B
> More information
» Packstation > Retail outiets > Paketbox

Annual General Meeting 2013

29 May: Annual General
Meeting for the Financial
Year 2012

A More

DHL Paket

> Send packages
» Receive packages
» For Business customers

DHL Express

> Shipping

» Export Services
» Import Services

DHL Logistics

> Air Freight

> Sea Freight

» Road and rail transport

Contact

0 DHL Paket

& DHL Express
O DHL Logistics

One checkbox propelled me into another world




: !Fﬂ FORC DHL Vertriebs GmbH

WORLDWIDE

%

www.parcelforce.com

DHL Vertriebs GmbH - Kundenservice - 22795 Hamburg

Herrn
Andrew Polaine

Thr Zeichen
Unser Zeichen en581E120111783
Telefon 01805 3452255
5 s oy ; Datum 24.10.12
e e = T =% Betrifft Postpaket Premium Nr. 968530421687, eingeliefert am 15.09.2012 in Deutschland an || NENEGzGEGE

-Manchcs!er. GroBbritannien
Dear Sir/Madam

Thank you for your claim form that you have recently sent to our Claim Centre. i
Sehr geehrter Herr Polaine,

Regretfully, we are unable to accept a claim on an import Express Mail item. Any

claim for delay. loss or damage needs to be submitted by the sender in the county of wir haben Thre Anfrage beziiglich der oben genannten Sendung erhalten

origin and I have therefore returned your claim form to you.

In der Zwischenzeit haben wir den Vorgang fiir Sie iiberpriift und bei der zustindigen Postgesellschaft in

I am sorry for any further inconvenience this will cause. Grofibritannien nachgefragt. Von dieser erhielten wir die Information, dass Thre Sendung von einem
Empfangsberechtigten unbeanstandet entgegen genommen worden ist.
Yours faithfully
Da bei der zustindigen Postgesellschaft im Ausland innerhalb der vorgeschricbenen Meldefrist keine
b [ Schadenmeldung eingegangen ist, bitten wir um Verstindnis, dass diese Sendung somit entsprechend
.( L—Hx unseren Allgemeinen Geschiiftsbedingungen PAKET INTERNATIONAL als ordnungsgemiif8 ausgeliefert

— 911

Fiir die Zukunft hoffen wir, Sie wieder zu unseren zufriedenen Kunden zihlen zu kénnen und Sie von der
Parcelforce Worldwide Claims Manager Qualitiit unserer Dienstleistungen zu iiberzeugen.

Mit freundlichen Griiflen

Thr
DHL Kundenservice

4

-

-4 Hausadresse Sitz Bonn Geschatstuhrung Deutsche Post AG

2 Weidestr. 122d Registergencht Bonn Dr. Andrej Busch Sitz Bonn

- 22083 Hamburg HRB 19565 Norman Chmiel Registergericht Bonn

§ USt-IdNe Katja Herbst HRB 6792

- DE 813312787 Dr. Joachim Wessels

-4 Telefon 01805 345 22 55° S1-Nr Vorstand

< *0,14€/Minaus d dt Festnetz; 205/5777/4144 Dr. Frank Appel, Vorsitzender

. Mobilfunk max 0,42€/Min IBAN Ken Allen

a Kontoverbindung DESS 3701 0050 Roger Crook
Telefax 01803 002 600** Postbank Koin 0000 2355 06 Bruce Edwards
**0,09€Min.aus d.dt Festnetz, Konto 235506 SWIFT BIC Jirgen Gerdes
Mobilfunk max.0,42€/Min BLZ 370 100 50 PBNKDEFF3I70 Lawrence Rosen

Angela Titzrath

Vorsitzender des Aufsichtsrates

| ended up caught between two sets of regulations and policies
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LOW LEVEL

APIls & libraries are UX for programmers & engineers
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Fingertip
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Photo: iMore



Unser Tipp

No=
=, ot
Uceraed

ULTIMATE TEAM S

Best New Apps

=

' - - : - "
Camera+ Post-it® Plus Flipboard: Your PCalc - The Best Stylect - Find your Onefootball - 500px - Discover
Photo & Vide Productivity Social News... Calculator Perfect Shoes! Football News... photos from the...
1,79 € Free News Utilities Lifestyle Sports Photo & Videc

Free B89 € Free

Free

Best New Games

The Boxtrolis: Train Control RGB Express - RobotsNeed @ Nimbl Squiggl C h The Secret of

Slide 'N' Sneak Games Mini Truck Puzzie Love Too Games Games Raven Rock

Games Free Ga 38 Games 1.79 € 3 Games
Free 1

Frec

STORE




ECOSYSTEM
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Internet Users 2002

Land area

Technical notes

* Data are from the United Nations Development
Programme’s 2004 Human Development Report.

* Internet users have access to and use the Internet.

 See website for further information.

MOST AND FEWEST INTERNET USERS

Territory Value
Iceland 648
Sweden 573
Republic of Korea 552
Denmark 513
Finland 509
Netherlands 506
Singapore 504
Norway 503

Internet users per 1000 people in 2002

Rank
191
191
193
193
195
196
197
198
199
199

Territory

Bangladesh

Congo

Niger

Central African Republic
Burundi

Iraq

Democratic Republic of
Ethiopia
Myanmar
Tajikistan

GLOBALISATION

INTERNATIONAL
LAW

Populations & Governments




CLIMATE CHANGE
WEALTH
POVERTY
HEALTH
DEVELOPMENT
PEACE
SECURITY

Terrestrials




SPACE

Extra Terrestrials?

PHOTO: FLICKR USER HALFBEAK (AND YES, THAT'S LEGO)



ONE TOUCHPOINT
CAN WRECK AN
ECOSYSTEM




\‘ AA164
€ SFotoJrK

Boards Gate 57 . et
American Airlines

3H 25M

On Time

First L 1A )

Nice touchpoint, now what about the rest of the experience?
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Hi MYKI! You look modern and cool. Just tap then?



Oh. Okay.




?

? No

iping

How about sw




Wave it about a bit?
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-and top up here and eftpos |

myki.com.au
1l 13 6954 (13 myki)

P | LS

Maybe the machine will help? Oh dear.

| R ]




Page not found - Public Transport Victoria

J lﬁJ l%J lf?J lgj | 2% | l 4+ | PP ptv.vic.gov.au/ticke!

Aa = *
PUBLIC >
TRANSPORT Search this site... Q
VICTORIA
Home Tickets Getting around News & events Projects About PTV Customer service

- @ Jourmney planner @ Timetables @ Next 5 departures A Live travel updates -

Page not found

This may have occurred for one of the following reasons:

+ You clicked on an outdated link or bookmark*
« You mistyped the address
« A technical error has occurred.

*If you reached this page via a link on this website, please let us know by filling out a feedback form.

> Public Transport Victoria homepage

Journey planner Tickets Getting around Projects About PTV Customer service

Timetables VilLine tickets Stations and stops Rail projects Public Transport Victoria Feedback and complaints

Next 5 departures Concessions Accessible transport Railway crossings Victoria's PT network Operator contacts

Live travel updates myki Lost property Railway stations PTV data and reports PTV Hubs

myki Metropolitan zones Maps Trams Media Centre PTV call centre
Travelling safely Buses Education

I“ll try the official website. Oh.

Source: http://ptv.vic.gov.au/tickets/myki/touching-on-and-off/
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Aha! Slow card readers huh?




Space shuttle launch $426 million

Mars Rover mission $777 million

Market value of Virgin Australia airline $1.46 billion

Total assets of Ford Motor Company, Australia $1.5 billion

Original budget, AU$350 million. AU$1.5 billion later...

Source: https://sites.google.com/site/cheaperthanmyki/home



MACRO & MICRO
0]
META VS MATTER™




DARK MATTER
AND TROJAN
HORSES

A STRATEGIC
DESIGN

VOCABULARY

DAN HILL

MacGuffins, Trojan Horses and Dark Matter



"It it’s too easy to get an idea
accepted, you're probably doing
it wrong. You're probably not
disturbing the dark matter
enough.”

- Dan Hill, Dark Matter and Trojan Horses



MOVING BETWEEN
THE LAYERS




PUBLIC TRANSPORT
INFRASTRUCTURE NATIONALLY

PUBLIC TRANSPORT
INFRASTRUCTURE CITYWIDE

CAR SHARING
SERVICE
WE$ITE

Zooming out increases area of complexity, not just the level




PUBLIC TRANSPORT
INFRASTRUCTURE CITYWIDE

Each layer is has overlapping scope and elements



~ PUBLICITRANSPORT
INFRASTRUCTURE NATIONALLY

P

PUBLICTRANSPORT
INFRASTRUCTURE CITYWIDE

CAR'SHARING
SERVICE

CAR SHARING

WEBSITE '

Reality is more complex - boundaries are blurred, layers entwined




HELP! THESE
PROBLEMS ARE TOO
COMPLICATED!




CLIMATE CHANGE
WEALTH
POVERTY
HEALTH
DEVELOPMENT
PEACE
SECURITY

Wicked Problems




A million acts of design and thoughtlessness

4\
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Outsourced industrial production

CANKUN FACTORY, XIAMEN CITY, 2005

SOURCE & © EDWARD BURTYNSKY




ble Beauty: Portraits of American Mass Consumption
005

)

Your old cell phones

CELL PHONES #2, ATLANTA 2005

SOURCE & © CHRIS JORDAN




“Fixing climate change or the world financial

I (4
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crisis is not your f***¥Xq igh

What are the limits of service or UX design?
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(SERVICE) DESIGN &
THE CIRCULAR
ECONOMY




British Telecom and The Circular Economy

Source : http://www.nes ta.org.uk/event/smart-resources-new- forms-o pen-data-more-circular-econo my



MAK[S !
LE T T ERBOX

Smaller package, less waste, fewer returns, better CX

ENSE CAUSE T TS THROUGH A
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GOVERNMENT



Digital Transformation

Government is building digital services that are simpler,
clearer and faster to use. We're starting with these 25
services. You can follow our progress on this page.

“piscorery | apra | Beta | lwe
0, 3 16 6

User needs are researched A core service is built to The service is improved, The service is public and
and identified meet the main user needs then tested in public works well. It’ll be
Learn more about the Learn more about the alpha Learn more about the beta continually improved to
discovery phase phase phase meet user needs
Learn more about the live
phase

Digital services so good people prefer to use them

The Government Digital Strategy and departmental digital strategies commit us to the
redesigning and rebuilding of 25 significant ‘exemplar’ services. We’re going to make
them simpler, clearer and faster to use. All these are to meet the Digital By Default
Service Standard by April 2014 and be completed by March 2015.

This dashboard shows you which transactions are in the programme, what progress is

Digital services so good people prefer to use them

e Prison visit booking went live

Next month




i GOV.UK

Home - Crime, justice and the law

Visit someone in prison ———

Elsewhere on GOV.UK

Staying in touch with someone in prison

Make a request to visit someone in prison in England and Wales. Find a prisoner

. . , . . . ) ) Find a prison
Contact the prison# if you can’t request a visit using this service.

Assisted Prison Visits Unit

Startnow >

Before you start What you need to know

You don’t need a Visiting Order (VO) number to request a visit.
You’ll need:

» the prisoner number
« the prisoner’s date of birth
» the dates of birth for all visitors coming with you

You can only visit a prisoner if they want you to visit them.
Your identity will be checked on arrival to make sure you’re on
the visitor list.

Your visit will be confirmed by email within 3 working days.

Is there anything wrong with this page?

Using design tools and research to show the silos and joins

Services and information Departments and policy



“"We do not want to continue running
government as a series of disjointed silos.

Instead, we are increasingly focusing on an
idea called ‘Government as a platform™.

— Sir Jeremy Heywood, Cabinet Secretary & Head of the Civil Service

UX/Service Design as a Trojan Horse for cultural change




HUMANITARIAN AID,
PEACE,

DEVELOPMENT &
SECURITY




UNITED NATIONS

ITED = -
TIO /

INSTITUT
FOR
DISARMAMENT,

!
RESEARCH * * “_’ y

The Security Needs Assessment Protocol:
Improving Operational Effectiveness through
Community Security

Derek B. Miller and Lisa Rudnick

UNIDIR & The Policy Lab
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% | VIEW CASE STUDY ¢

WORK ABOUT IDEAS CAREERS COIl




WE ALREADY HAVE
MOST OF THE TOOLS




Rail Europe Experience Map

Guiding Principles

People value service that is respectful, effective
and personable.

Rail booking is only one part of people’s larger People build their travel plans over time.

travel process.

People choose rail travel because it is

convenient, easy, and flexible.

Customer Journey

STAGES Research & Planning Shopping Booking Post-Booking, Pre-Travel Travel Post Travel
Enter trips Review fares : : ; : Share experience
RAIL EUROPE Research destinations, routes and products ?0nﬂrm De|t|yery Paytmem Rew?w & Wait for paper tickets to arrive Activities, unexpected changes
Select pass(es) ftinerary options options coniirm Follow-up on refunds for booking changes
Destination L
0ok up Ch
i ange Check ticket Share
pages eck ticke . .
time tables plans status E-ticket Print photos
at Station
Get stamp
raileurope.com Live chat for for refund
3 . questions
Plan with Map itinerary
interactive map (finding pass) Share
i . experience
May call if Buy additional (reviews)
DOING I tickets
difficulties
occur
View
Blogs & Jvek, e web/
Travel sites cof:fpare : : : Print e-tickets apps
airfare v v v -
athome Paper tickets — Plan/
-m 1 arrive in mail Look up confirm
Talk with oo —_— timetables Arrange activities Refqu(e;st I\]{Iall tl?ke;s
T 9 Research \ travel refunds or refun
searches hotels
e What is the easiest way to get around Europe? . I‘ want to get tlje best price, but I'm willing to pay a ¢ Do | have all the tickets, passes and reservations ® Do | have everything | need? e | just figured we could grab a train but there are * Trying to return ticket | was not able to use. Not
e Where do | want to go? little more for first class. | need in this booking so | don’t pay more * Rail Europe website was easy and friendly, but not more trains. What can we do now? sure if I'll get a refund or not.
THINKING e How much time should I/we spend in each ° ;"OSV m#CD will my whole trip cost me? What are my shipping? when an issue came up, | couldn’t get help. * Am | on the right train? If not, what next? e People are going to love these photos!
place for site seeing and activities? race-ors ) e Rail Europe is not answering the phone. How o What will | do if my tickets don't arrive in time? ® | want to make more travel plans. How do | e Next time, we will explore routes and availability
* Are there other activities | can add to my plan? else can | get my question answered? Y do that? more carefully.
® I'm excited to go to Europe! e It's hard to trust Trip Advisor. Everyone is * Website experience is easy and friendly! ® Stressed that I'm about to leave the country * | am feeling vulnerable to be in an unknown place in ® Excited to share my vacation story with
* Will | be able to see everything | can? S0 negative. e Frustrated to not know sooner about which and Rail Europe won't answer the phone. the middle of the night. ) ) my friends.
FEELING  What if I can’t afford this? * Keeping track of all the different products tickets are eTickets and which are paper tickets. o Frustrated that Rail Europe won't ship tickets ¢ S"esse? that the train won't arrive on time for my * A bit annoyed to be dealing with ticket refund
I don’t want to make th hoice. is confusing. Not tickets will arrive in time. connection. i i
. on't want 1o make the wrong cnoice o Am | sure this is the trip | want to take? Ot sure my tickets will arrive In time, to EUI'ODG. . . ‘ ‘ . Meeting DBOD|S who want to show us around is fun, issues when | ]UST gOT home.
® Happy to receive my tickets in the mail! serendipitous, and special.
Enjoyability Enjoyability Enjoyability Enjoyability Enjoyability Enjoyability
EXPERIENCE Relevance of Rail Europe Relevance of Rail Europe Relevance of Rail Europe Relevance of Rail Europe Relevance of Rail Europe Relevance of R3
Helpfulness of Rail Europe Helpfulness of Rail Europe Helpfulness of Rail Europe Helpfulness of Rail Europe Helpfulness of Rail Europe Helpfulness of Rail Europe
Opportunities
GLOBAL PLANNING, SHOPPING, BOOKING POST-BOOK, TRAVEL, POST-TRAVEL

Accommodate planning and

Enable people to plan over time. Visualize the trip for planning Arm customers with information Improve the paper ticket

Communicate a clear value

non-linear

~ain alahald Cuicte 2 Lo 2 Jon-finearbu
sources Cognitive walkthroughs Existing Rail Europe Documentation process {ime based

Chris Risdon’s customer journey map

adaptive path
ptive p
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Bank

3. part

Service Blueprint
Ungdomspakken

Gjor det enkelt & fortelle om og anbefale pakken til venner,
og enkelt for foreldre & gi pakken til sine barn.

Fé pakken fra Fér tips av en venn Deltari ... (aktivitet X
. Undersoker v Gar inn pa
foreldrene, med gratis  som allerede har dersok som er del av viral :
b ok alternativer pa nettet A altiorden.no
innbo-forsikring pakken markedsforing)
. . “Pé gjensidige.no fant
“Jeg slipper & betale z‘f; sadetvareldig 5o, sk en pakke
alt selv og slipper & gjort, og . som gjor at jeg slipper
5 du trenger til en grei z 4
velge 0 G tenke, til en grei
pris e
pris
Snakker m/venner
“
DM til foreldre
P
J

giensidige.no

Utadrettet salg

+ Sende ut DM til
foreldrene om tilbudet

« Pakken ligger
tilgiengelig s
produkt pé forsiden

under bde Forsikring

« Sorge for at selgerne

kan fortelle om og Bank
pakken til foreldre

+ Banneri
+ Handter mottak av kampanjefelt

SMS til 1960, og
mottak av bestilling
via svardel fra DM

« Elektronisk DM

« Sokemotor-
optimalisering

+ Pakken ligger
tilgjengelig som et
produkt pé forsiden
under bade Bank og
Forsikring

Bli kunde

Redusér antall valg og antall steg kunden ma foreta for & bli kunde til et minimum.

GJENSIDIGE

Fé unnagjort alle kjedelige valg eller bekreftelser ved
forstegangs innlogging. Gjer det enkelt 4 flytte penger
inn pa konto og & spre det nye kontonummeret.

Fyllor inn ett ki Mottar meldingom ¢ een. £ P— Apner konvolutten, f& Logger inn pi
JUerinn et SWEma  npoiay hekreftelse pd  Forventer & fa pakken pakke fra Posten. Tar ~ ~bner Packen, far L-osger inn pa pretterkontoog ~ Forventer & fa kortet ~Prot XORVOUIER, FaI o gigige no, Firbekreftelse pi ~ Far EU-kortet i Posten Overforer penger fra Si opp gamle Bruke "Kreditt nar
Da nettet, og Klikker . Y raskt forklart hvilke ~ gjensidige.no og ; ) raskt forklart hvilke ; . R 5
g SMS og pé epost. innen 7 dager. med pass og henter ! bestiller kort innen 3 dager ! aktivererkortog samtykkeri posten fra NAV annen bank forsikringer uhellet er ute
Kjop! steg som gjenstdr. bekrefter avtale steg som gjenstdr.
pakken. henter PIN-kode
“Jeg forstodhva ., 9 G » g 5 G “Kortet kom ogsd litt ~ “Bruksanvisningen ., . . . “Degjorde detlett for “Jeg tar bare én
i | e ‘:,“’"5“" Pakken ";";11‘2‘ e “Detteser enkeltut, Jej’ f‘;:. g d"” N De‘;’ lettd < e et it | S o e "29""'5"’,’ I’:i"" dette “Dette ",:”1‘2?1"9 Gl e el
" Yione den do. €7 P vei, og ndr den fortere enn de hadde g5 Bl let kjedelige me« vordan jeg skal lovet, o0 i fore, huoor revet gjelder og tenkt pé uten Cistrib & konz
unne kjope den der iy 5 P ikke lenge igjen nd oI o lovet, og jeg ser hva  gjore, hvorfor og 2 . ! “ og distribuere pengene pd konto
5 ommer’ noen fé klikk komme i gang’ sl A huorfor jeg fér det Gjensidige - z Al
og da. som gjenstar’ hvordan’ kontonummeret mitt’ innen 30 minutter
Utleveringsseddel Velkomstpakke Brev m/VISA-kort Samtykke-bekr. Brev m/EU-kort Bytte bank-skjema
- » - -
§2 =" |
2 1 -
/altiorden Velkomst-epost /avtale /forste_login /dine_kort Bytt bank-epost /dine_lan
03 100
Velkomst-SMS SMS-bekreftelse
I ‘
Postkontoret
s
/
« Sjekke om kunden er « Sende velkomst-SMS « Opprette eFaktura « Hindtere samtykke ~ + Handtere eFaktura «Taimot
“rod” eller onsket  og med forventet for forsikringspremie for e-dokumenter henvendelse til 03100
leveringstid og slik at denne ligger og vise vei frem til &
« Innfriinternett-  informasjon om EU-  Klar nér kunden logger opprette kontokreditt
rabatt Kortet inn i nettbanken
« Sende ut kreditt-
+ Handtere samtykke- + Undertrykke bekreftelse pé SMS
erklering utsendelse av
reisekort i $2000
« Sende bestillingsdata
tilEDB « Trykke opp reisekort
hver maned og sende
til EDB
« Hindtere merking ~ » Undertrykke vanlig + Handtere akseptert  + Automatisk « Sorge for merking av « Hindtere aktivering « Sende e-post med « Opprette
avkunde epost-utsendelse avtale opprettelse avkonto  kunder slik at TAG avkort nytt kontonummer kontokreditt
og bestilling avkort  sender ut riktig (som kan videre-
« Sende velkoms folgebrev med kortet « Hindtere henting av sendes) med vedlagt
epost med forsikrings- PIN-kode "Bytt bank"-skjema
bevis, forventet ferdig utfylt

leveringstid og
passord

« EDB registrerer ny
bankkunde og sender
datapakke direkte til
$2000 for registrering

« EDB pakker og « Posten kontrollerer
sender ut pakken som  pass og leverer ut
] pakken

« TAG produserer
kortet og sender det til
kunden

* NAV sender ut EU-
Kortet innen 10 dager

« EDB hindterer
« Lindorf sjekker for identifikasjon etc. for
betalin; PUI

anmerkninger

 Lindorf sjekker for
betalings-

anmerkninger

Informér om mulighetene for & forbli
Gjensidige-kunde; BSU,
forstehjemslan, ...

Gjor det lett &
komme tilbake

« Be om samtykke til &
ta vare pd
opplysninger for
fremtidig tilbud

Blueprints mapping complex macro and micro service experiences
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Streetcar ROI: Triple Bottom Line

% Announced profitability within 18 Takes an average of 6 privately Expands mobility options of
¢ months of launch. owned cars off the road per individuals and connectivity
0 Streetcar. between transport modes.

8 Largest club ot its kind in the UK. Reduces congestion and local
5 Users drive 69% less. pollution.

. A car owner spends on average 63.5% of car club members either Re-thinks a behavioural norm
O  £4,281.72 per year vs Streetcar users give up their cars or don’t buy a (hassle-free mobility).

E at £2,523.20 per year. private vehicle.

_8 Supports a new social status.
% (Royal Automobile Club figure)

O

Triple Bottom Line ROI




MANUFACTURING 5 USE DISPOSAL

RAW MATERIAL MATERIAL COMPONENT ASSEMBLY & DISTRIBUTION & : INSTALLATION SERVICE, UPGRADING, : DISPOSAL & LANDFILL &
EXTRACTION PROCESSING MANUFACTURING PACKAGING PURCHASING & USE MAINTENANCE | RECYCLING INCINERATION

: \
N |

MATERIALS (INC. AIR & WATER) —
MATERIAL
RECYCLING

(INDUSTRIAL)

COMPONENT REUSE

PRODUCT REUSE :

COMPONENT MATERIAL RECYCLING

TO AIR &
WATER

MATERIAL RECYCLING (POST-CONSUMER)

Life Cycle Analysis

Source: Nathan Shedroff, Design is the Problem, Rosenfeld Media



P N 1

Fuel Use

Land area 5 Bahrain 11304 195  Niger 236 c8
Technical notes | | 6 Qatar 10845 196  Yemen 224 s
* Data are from the United Nations Development 7 Israel HTTP://WWW.WORLDMAPPER.ORG @ EOPYRIGHT 2006 SAS) GROUP (UNIVERSITY-OF [SHEEFIELD) AND MARK NEWMAN (UNIVERS(TY OF MICHIGAN).

Proaramme’s Human Develonment Renort


http://www.worldmapper.org

Making invisible micro behaviours visible

PHOTO: RUSSELL DAVIES



BVoltsabftimmuna und Grofdeuticher Neichstag

. Stimmgaettel

Bift Du mit der am 13, Marz 1938 vollsogenen

Wiedervereinigung Offerreidys mit dem Deutfdhen Reidy

einvecjtanden und ftimmt Du fliv die Zifte unferes §iibrers

Adolf Bitler?

Design to influence behaviour is not new
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Fluidly move between and across the layers - macro to micro



Design for the connections in-between, you must



A future in which services designed with as much care as products




THANK YOU!

andy@polaine.com
@apolaine
www.polaine.com
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