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The [relframe concept focuses on the
detailed and intricate nature of existing
traditional Filipino embroidery techniques,
by framing off small sections of work and
placing them in an entirely new and
contemporary context - in this instance,
that of a major installation titled: [re]frame:
manila for the foyer of DLS-CSB’s School of
Design and Art in Malate.

[relframeserrani/a

[relframe - »1ani/a is a non-profit design
project aimed at assisting a women'’s
embroidery association located in and
around the town of Lumban, in the
province of Laguna. The installation
intends to help open up new commercial
opportunities for local artisans, while

still staying true to their Filipino
traditions, culture and heritage.

[re]framess futures

The installation aims to be the firstin a
series of what will hopefully become
future commissions for other contexts.
These may include commercial locations
such as: hotels; cafes and bars; corporate
buildings and offices; museums/galleries,
etc., as well as additional education
institutions and faculties.
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produced as a community outreach

collaboration between:

- De La Salle - College of Saint-Benilde

(Manila, Philippines)

» Pinagkaisang Magbuburda ng Lumban

(Lumban, Philippines)

» The Omnium Research Group, UNSW
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Online services carmy far more inventory than traditional retailers. TOTAL INVENTORY: TOTAL INVENTORY: TOTAL BWENTORY:
Rhapsody, for example, offers 19 times as many songs &s 735,000 zongs 2.3 million books 5,000 DW=
Wal-Mart's stock of 30,000 tunes. The appetite for Rhapsody's ;

more obscure tunes (charted below in yellow) makes up the

so-called Long Taill. Meanwhile, even as consumers flock to

mainstream books, music, and films (right], there is real demand

for niche tare found only online. el
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